
Case Study: How a Local Dublin 
Business Doubled Revenue with Digital 
Marketing 
 

In Dublin’s competitive business landscape, success stories often 
highlight the power of a strong digital marketing strategy. Today, we’ll 
explore how a local Dublin business managed to double its revenue 
within a year by partnering with a professional digital marketing 
agency Dublin. 

This case study illustrates the real-world impact of tailored SEO, 
targeted advertising, and engaging social media campaigns—and how 
these elements come together to drive measurable growth. 

Background: The Client and Their 
Challenge 
Our client is a family-owned café located in the heart of Dublin 2. 
Despite their delicious menu and loyal regulars, they struggled to 
attract new customers outside their immediate neighbourhood. With 
several competitors nearby and rising costs, they needed to boost foot 
traffic and increase online orders. 

Key challenges included: 

·        Low website visibility on Google 

·        Minimal social media presence 

·        Lack of targeted advertising 

·        Underutilized customer engagement tools 

They approached a digital marketing agency in Dublin to 
develop a comprehensive digital strategy that could help them grow 
sustainably. 

Step 1: Website Audit and SEO 
Optimization 
The agency started by auditing the café’s website and online presence. 
Key findings included: 

·        Poor search engine rankings for important local keywords 
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·        Slow loading speeds on mobile devices 

·        Limited on-page SEO elements like meta descriptions and alt 
tags 

The agency implemented: 

·        Keyword research focused on terms like “best café Dublin city 
centre” and “Dublin brunch spots” 

·        On-page SEO improvements including optimized titles, headers, 
and image descriptions 

·        Technical fixes to improve site speed and mobile usability 

Within three months, organic traffic to the website increased by 45%, 
making the café more visible to potential customers searching online. 

Step 2: Launching Targeted Google Ads 
Campaigns 
Next, the agency set up Google Ads campaigns targeting locals and 
tourists searching for cafés and brunch spots in Dublin. They used 
location-based targeting and refined keyword match types to 
maximize ROI. 

Results included: 

·        A 30% increase in website clicks from paid ads 

·        A boost in online orders and reservation bookings 

·        Cost-effective ad spend with continuous optimization based on 
performance data 

This immediate visibility helped the café attract customers who might 
not have discovered them otherwise. 

Step 3: Building a Strong Social Media 
Presence 
Recognizing the café’s potential to engage the vibrant Dublin social 
scene, the agency created a social media marketing plan focused on 
Instagram and Facebook. This included: 

·        Regular posts featuring mouth-watering photos of menu items 

·        Interactive stories with polls and quizzes 

·        Local influencer collaborations to expand reach 



·        Paid social media ads targeting Dublin residents and visitors 

After six months, their Instagram followers tripled, and social media-
driven visits to the website doubled. This engagement translated into 
higher foot traffic and stronger brand loyalty. 

Step 4: Email Marketing and Customer 
Retention 
To keep customers coming back, the agency helped the café build an 
email list and launched monthly newsletters with: 

·        Special offers and discounts 

·        Announcements about new menu items and events 

·        Personalized birthday discounts 

This strategy improved repeat customer rates and generated steady 
revenue outside of peak hours. 

Results: Doubling Revenue in 12 Months 
By combining SEO, PPC, social media, and email marketing, the café 
saw remarkable results within one year: 

·        100% increase in overall revenue 

·        60% increase in online orders 

·        Stronger brand recognition in the Dublin café scene 

·        Improved customer retention and engagement 

The partnership with a digital marketing agency in Dublin 
proved pivotal in transforming a local café into a thriving business 
with a growing loyal customer base. 

Conclusion: The Power of a Holistic 
Digital Marketing Strategy 
This case study highlights how a tailored digital marketing approach 
can help Dublin businesses overcome challenges and seize new 
opportunities. From improved search rankings to engaging social 
media campaigns, each element worked together to drive significant 
business growth. 

If you’re ready to write your own success story, consider partnering 
with a trusted digital marketing agency in Dublin like Social 



Media Infinity. Their local expertise and full-service approach can 
help your business thrive in today’s digital-first world. 

 


